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WOMEN is a premier health and wellness magazine covering issues important to
women, including nutrition, exercise, and spiritual and emotional topics. In addition,
Women publishes regular features on bone and joint health, heart health, rheumatoid
arthritis, and cancer prevention, screening and management.
Women empowers readers to take charge of their health and recognizes the unique
role women play in fostering the overall health of their families and friends. In print and
online at awomanshealth.com, timely features, current news items, website exclusives,
and archived issues are easily accessible and provide the most in-depth women’s health
resources available today. Women is published quarterly and is distributed nationwide to
subscribers, large retail outlets, physicians, hospitals, and advocacy groups.

WHY WOMEN?
Research indicates that women are:
• The main healthcare decision makers for themselves and their families
• The great majority of health information seekers
• The majority of caregivers
Women covers the health and wellness related topics that women care about today,
including:
• Aging
• Bone and joint health
• Cancer
• Diabetes
• Gastrointestinal health
• Heart disease
• Nutrition and exercise
• Rheumatoid arthritis
• Skin care
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Fran Drescher
leAds A revolution in
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✽ Benefits of A PlAnt-BAsed diet
✽ stretch Yourself
✽ decoding Annie PArker
❉ exercise And Pollution
❉ heidi swAnson’s suPer nAturAl
everY dAY

To inquire about advertising, please contact:
Charles Weaver
chweaver@omnihealthmedia.com
208-309-0288
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WOMEN is distributed through multiple channels in order to maximize our reach into highly valued, targeted
audiences. Our distribution network extends to physicians’ offices and clinics, hospitals, large retail outlets throughout
the U.S., and a broad consumer subscription base.
Physicians’ Offices 63%
Those seeking healthcare at any given time represent an extremely targeted market group. To leverage
that value, we have built a distribution network to a wide range of specialists, hospitals and clinics. Specifically, Women is distributed to over 90% of the oncology, rheumatology, and dermatology professionals in
the U.S. Our physician distribution network includes:
•
•
•

•
•
•

Oncologists
Rheumatologists
Dermatologists

Internists
Family Practitioners
Surgeons

•
•
•

Obstetricians
Gynecologists
Gastroenterologists

Retail Stores/Newsstands 22%

Each issue of Women is distributed to select retail stores, including Barnes&Noble, Books-A-Million, Hastings, Target,
Fred Meyer, Rite Aid, Stater Bros., Woodman, Mill Fleet Farms, Spartan, King Soopers, Harris Teeter and Food Lion, and
Ralph’s. In addition, Women is distributed through Magazines.com, as well as other book and retail stores and websites
across the U.S. We work with our national distribution partners to expand our retail distribution every quarter.

Subscriptions 12%

Women’s subscription base has continued to grow since the introduction of the magazine in December 2005. Currently,
over 24,000 copies are sent to subscribers. Subscribers read or hear about Women at their doctor’s office, through support and advocacy groups, via friends and family, online at awomanshealth.com and theRAConnection.com, and on the
websites of our online partners. Subscribers sign up through business reply cards or online at awomanshealth.com.

Advocacy Partnerships and Special Events 3%

For each issue of Women, we establish partnerships with groups in order to raise awareness of the organizations and to
increase Women’s targeted distribution. In exchange, the advocacy groups promote Women and encourage their readers to sign up for yearly subscriptions. In addition, hospitals, private practices, and advocacy groups request copies of
Women for distribution at their health fairs, events and conferences.

READERSHIP DEMOGRAPHICS & SHELF-LIFE

The expanding readership of Women comprises proactive, educated, female health information seekers:
• 98.5% of our readers are female
• 55% attended college; 28% attended graduate school
• 84% are more likely to purchase or inquire about a product after seeing it advertised in Women
• 31% search the Internet for more information on topics in Women
Because Women is only published four times a year, each issue is highly anticipated by our readers. Additionally, issues
are often saved for future reference and/or shared with friends.
• 52% read Women from cover to cover
• 46% spend 30 to 60 minutes with each issue of Women; 46% spend over 60 minutes with each issue
• 43% of our readers save issues of Women for future reference
• 35% share Women with their friends
To inquire about advertising, please contact:
Charles Weaver
chweaver@omnihealthmedia.com
208-309-0288
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WOMEN is a premier women’s health and wellness magazine covering a variety of common
women’s health issues, including insightful features devoted to nutrition, fitness, mind-body
topics, skin care, heart disease, cholesterol, osteoporosis, rheumatoid arthritis and cancer.

WINTER 2010

NUTRITION, FITNESS, WELLNESS

COLON CANCER
aaSurvivoraStories
aaRecentaAdvancesainaTreatment
aaResources

We provide in-depth features on nutrition, exercise, healthy cooking, spiritual health and healing,
and other wellness topics.

a

PULLING BACK
"THE CURTAIN of
BLACKNESS"
Seasonal Affective Disorder

NATURAL BEAUTY
a
PRODUCTS
a

FOOD AS MEDICINE
COPING WITH GRIEF
101 WAYS TO EXERCISE
SUPPLEMENT WITH CARE

FAMILY AND COMMUNITY

TORY
BURCH

Patients, families, caregivers, advocates, and friends confronting common women’s health issues
share their personal journeys and triumphs in our unique features.

PREVENTION AND SCREENING

Fashion Designer
and Cancer Advocate

WINTER 2014

We address the most current topics concerning disease prevention, screening and early
detection, genetic testing, environmental risk factors, and consumer awareness.

MEDICAL

DECISION-MAKING:

What Cancer Treatment
Is Right for You?

FOOD FIGHT

With food allergies and
sensitivities on the rise,
are we at odds with our food?

UNDERSTANDING

CANCER CARE

JOINT REPLACEMENT
JULIA MANCUSO

THE
HERO OF
HER OWN
STORY

We offer comprehensive information and coverage of the latest therapeutic advances, special
disease-specific reports, FDA news, legislative news, health insurance, clinical trials, supportive
care, and up-to-date clinical news.

The most decorated female Olympic
alpine skier, Julia Mancuso skis fast and
embraces life with joy and balance.

Display through April 2014

$6.95 US $7.95 CAN

+

CANCER PREHAB
TO SUPPLEMENT OR NOT
TO SUPPLEMENT
SOLO TRAVEL
PREGNANCY AFTER 30

awomanshealth.com

EDUCATE. EMPOWER. INSPIRE.

RHEUMATOID ARTHRITIS
With regular feature articles and columns, Women provides up-to-date information and
ongoing support for RA patients and their caregivers. Our commitment to this important
topic has made the magazine and an associated RA web platform—theRAconnection.com—
trusted resources for those living with this disease.

HEART, SKIN, BONE AND JOINT HEALTH
We address topics ranging from prevention and early detection to drug treatment and lifestyle
choices. Women are more likely than men to experience problems such as skin disease,
osteoporosis and rheumatoid arthritis. Heart disease is the number one killer of women. Our
readers want to live full and active lives, supporting the parts of their bodies that support them.

GASTROINTESTINAL HEALTH (GI)
We provide valuable insight into common GI health concerns, including features and tips related
to inflammatory bowel disease (Crohn’s and ulcerative colitis), GERD, irritable bowel syndrome
(IBS), Barrett’s esophagus, and celiac disease.

To inquire about advertising, please contact:
Charles Weaver
chweaver@omnihealthmedia.com | 208-309-0288
For editorial comments and inquiries, please contact us at
editor@awomanshealth.com or call (208) 578-4495

wacwinter14.indd 1
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EDITORIAL CONTENT GUIDE
Each quarterly issue of Women magazine features a wide
variety of features and columns devoted to women’s health and
wellness topics. Areas of specific emphasis in each issue include:
cancer prevention, treatment, and survivorship, rheumatology,
gastrointestinal health (GI), heart health, bone health, nutrition,
and exercise.
Departments in the magazine include:
• Body Wise (Nutrition and Exercise)
• The War Room (Living and Thriving with Cancer)
• Spirit House (Tending to the Soul)
• Every Woman’s Health (Health Issues Facing Women at
Home and Around the World).
Regular columns in Women include:
•
•
•
•
•
•

Ask the Doctor
Living and Thriving with RA
RA Tips
Eat Well, Be Well
More than Skin Deep
Life Coach

WINTER 2014

SUMMER 2014

6

TIPS FOR
BETTER
BRAIN
HEALTH

DECISION-MAKING:

What Cancer Treatment
Is Right for You?

FOOD FIGHT

With food allergies and
sensitivities on the rise,
are we at odds with our food?

UNDERSTANDING

JULIA MANCUSO

skin cAncer
Prevention

Special Section:

lung CanCer

Caring for children and aging parents

plus

CANCER PREHAB
TO SUPPLEMENT OR NOT
TO SUPPLEMENT

WOMEN AND ALCOHOLISM

PREGNANCY AFTER 30

$6.95 US $7.95 CAN

SELF-COMPASSION

awomanshealth.com

EDUCATE. EMPOWER. INSPIRE.
12/4/13 8:20 AM

SUNSCREEN 101

❉ exercise And Pollution
❉ heidi swAnson’s suPer nAturAl
everY dAY

EDUCATE. EMPOWER. INSPIRE.
wacsummer14.indd 1
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To inquire about advertising, please contact:
Charles Weaver
chweaver@omnihealthmedia.com | 208-309-0288
For editorial comments and inquiries, please contact us at
editor@awomanshealth.com or call (208) 578-4495
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✽ Benefits of A PlAnt-BAsed diet
✽ stretch Yourself
✽ decoding Annie PArker

SPECIAL SECTION: OVARIAN CANCER

SOLO TRAVEL

awomanshealth.com
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leAds A revolution in
women's heAlth

Bone
HealtH
Q&a

SANDWICH
GENERATION

The most decorated female Olympic
alpine skier, Julia Mancuso skis fast and
embraces life with joy and balance.

+

Fran Drescher

Women, Cancer,
and Social Media

THE
HERO OF
HER OWN
STORY

$6.95 US $7.95 CAN

Actress And Activist

THE STORIES
WE TELL:

JOINT REPLACEMENT

Display through April 2014
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Total Health | Wellness | Prevention | Treatment | Community

MEDICAL
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PREPARATION OF ADS:
SOFTWARE: Macintosh format application files preferred. Files should be provided in InDesign, or Adobe
Photoshop. Illustrator files are also accepted when saved as an EPS with fonts outlined.
FONTS: Send all Postscript and True Type fonts used in the file, if applicable.
COLOR: The file should be defined as process/CMYK – never as RGB, index, lab, or spot colors.
IMAGE RESOLUTION: Digital photographs/continuous tone images should be 300 dpi;
line art/illustrations should be 1200 dpi.
IMAGE LINKS: You must embed all images in your file. In addition, you must send all raw, EPS and TIFF files
used in your document. Fonts must be embedded in EPS images or turned to outlines.
PROOFS: You must include a finalized, high resolution CMYK proof at 100% of size.
FORMATS: TIFF, PSD, INDD or PDF file formats preferred

SENDING FILES:
EMAIL: Files in PDF format or compressed smaller than 9MB may be emailed to production@
awomanshealth.com
CD OR ZIP: Files may be sent to:
Via FedEx or UPS:					via USPS:			
Women Magazine					Women Magazine				
OMNI Health Media					
OMNI Health Media
Attn: Production Manager				
Attn: Production Manager
491 North Main Street, Suite 200 			
PO Box 2581
Ketchum, ID 83340					
Ketchum, ID 83340
For instructions on submitting materials, please email production@awomanshealth.com

To inquire about advertising, please contact:
Charles Weaver
chweaver@omnihealthmedia.com
208-309-0288
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AD DIMENSIONS 2015
DOCUMENT SIZE
AND BLEED

Trim

Live Area

Bleed

SPREAD** (full bleed only)

16.5 x 10.875

15.5 x 9.875

16.75 x 11.125

FULL PAGE

8.25 x 10.875

6.75 x 9.875

8.55 x 11.125

4.045 x 10.875

3.55 x 9.875

4.175 x 11.125

8.25 x 5.25

6.75 x 4.8375

8.55 x 5.5

NA

2.316 x 9.875

NA

NA

3.552 X 4.8375

NA

NA

2.316 x 4.8375

NA

NA

4.5 x 4.8375

NA

1/2 PAGE MARKETPLACE
HORIZONTAL (no bleed)

NA

6.75 x 4.8375

NA

FULL PAGE MARKETPLACE
(no bleed)

NA

6.75 x 9.875

NA

HALF PAGE VERTICAL
(may bleed 3 sides)
HALF PAGE HORIZONTAL
(may bleed 3 sides)
1/3 PAGE VERTICAL
(no bleed)
1/4 PAGE
(no bleed)
1/6 PAGE MARKETPLACE
(no bleed)
1/3 PAGE MARKETPLACE
HORIZONTAL (no bleed)

** Please prepare 2 page spread ads as two separate pages with full bleed and trim around each page

Spread

1/2 Page Horz

1/3
Page
Vert

Full Page

1/3
Page
Horiz

1/4 Page

1/2 Page Vert

1/6 Page

Ad sizes displayed are approximate, and do not show bleeds.
Please use the physical dimensions above when building your ad.

To inquire about advertising, please contact:
Charles Weaver
chweaver@omnihealthmedia.com
208-309-0288

